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Sell Your Ideas with Or Without a Patent
Invent It, Sell It, Bank It!
A brilliant analysis of the transition in world economics, finance, and power as the era of globalization ends and gives way to new power centers and
institutions. The world is at a turning point similar to the fall of communism. Then, many focused on the collapse itself, and failed to see that a bigger trend,
globalization, was about to take hold. The benefits of globalization--through the freer flow of money, people, ideas, and trade--have been many. But rather
than a world that is flat, what has emerged is one of jagged peaks and rough, deep valleys characterized by wealth inequality, indebtedness, political
recession, and imbalances across the world's economies. These peaks and valleys are undergoing what Michael O'Sullivan calls "the levelling"--a major
transition in world economics, finance, and power. What's next is a levelling-out of wealth between poor and rich countries, of power between nations and
regions, of political accountability from elites to the people, and of institutional power away from central banks and defunct twentieth-century institutions
such as the WTO and the IMF. O'Sullivan then moves to ways we can develop new, pragmatic solutions to such critical problems as political discontent,
stunted economic growth, the productive functioning of finance, and political-economic structures that serve broader needs. The Levelling comes at a
crucial time in the rise and fall of nations. It has special importance for the US as its place in the world undergoes radical change--the ebbing of influence,
profound questions over its economic model, societal decay, and the turmoil of public life.

A World Without Work
NATIONAL BESTSELLER From one of the stars of ABC’s Shark Tank and QVC’s Clever & Unique Creations by Lori Greiner comes a hands-on, nutsand-bolts guide to getting a new product or company off the ground and making it a success. Turn your idea into a reality. Become your own boss. Make
your first million. Achieve financial freedom. Lori Greiner shows you how. Lori Greiner is one of America’s most successful, prolific, and sought-after
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entrepreneurs. But before she created her first hit product, all she had was a great idea, a tireless work ethic, and no clue how to get it to market. So Lori
taught herself everything she needed to know about bringing an invention from concept to creation to consumers in months. She learned the ins and outs of
business, manufacturing, investors, patents, marketing, and more. Now, five hundred million dollars in retail sales later, in an honest and straightforward
fashion, Lori reveals the path she took to her wealth of experience and hard-won wisdom so that you, too, can achieve financial freedom and see your
invention become reality. Invent It, Sell It, Bank It! is a hands-on, nuts-and-bolts guide to getting a new product or company off the ground and making it
profitable. Sharing her own secret formula and personal stories along the way, she provides vital information and advice on topics that can often intimidate,
frustrate, and stump aspiring entrepreneurs. Offering behind-the-scenes insights into her experiences on ABC’s Shark Tank and QVC-TV’s Clever &
Unique Creations by Lori Greiner, as well as valuable lessons learned from the mistakes and triumphs of her early career, Lori proves that, with hard work
and the right idea, anyone can turn themselves into the next overnight success. So a note to all the weekend inventors, armchair CEOs, and get-rich-quick
dreamers: No more excuses! With Lori Greiner as your personal mentor, the only thing left to do is make your product, get out there, and sell it! Inside,
Lori covers such topic as . . . • Market research: Is your idea a hero or a zero? Don’t be so fixated on the end result that you forget to make something that
people actually want to buy. • Product design: I have an idea, now what’s next? From concept to prototype to final product: How do I make it and where do
I start? • Funding: Although loans, investments, and crowd-sourcing are great ways to access cash, first tap into your own resources as wisely as possible. •
Manufacturing: Seeing your final product roll off the assembly line is a magical moment, but there are things to watch out for so you get there in a costeffective way. • Protecting your idea: To patent or not to patent, and other things you can do to safeguard your idea. • The secrets to selling successfully:
You got the product made, now learn how to get people to buy it! Advance praise for Invent It, Sell It, Bank It! “I am used to dealing with Mavericks and
Lori fits the bill! Lori Greiner’s insightful and practical book, Invent It, Sell It, Bank It! should be on the required reading list for anyone who wants to take
an idea and turn it into a real business.”—Mark Cuban “While most people write a book to make money, it’s evident in reading Invent It, Sell It, Bank It!
that Lori’s goal is to share her secrets with the reader, and make them money.”—Mark Burnett From the Hardcover edition.

The Levelling
Second book tied to the Shark Tank show on ABC.

Driven
The star of ABC's "Shark Tank" demonstrates how starting a business on a shoestring can provide significant competitive advantages for entrepreneurs by
forcing them to think creatively, use resources efficiently, and connect more authentically with customers. --Publisher's description.

Daring to Invent
The must-read summary of Lori Greiner's book: "Invent It, Sell It, Bank It: Make Your Million-Dollar Idea into a Reality". This complete summary of the
ideas from Lori Greiner’s book: "Invent It, Sell It, Bank It" gives a step-by-step guide on how to take a new product to market and turn your idea into a
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reality. According to Greiner, these steps must be accompanied by seven fundamental characteristics and hard work. If you have all of these things and
follow the plan, you’ll find a way to make your product a success. Added-value of this summary: • Save time • Turn your product idea into a reality •
Make sure your product is a success To learn more, read “Invent It, Sell It, Bank It” to take the plunge into product development and have fun with your
success!

Shark Tank Jump Start Your Business
Discusses how to turn ordinary ideas into money making ideas, with information on new patent laws, formulating ideas, and finding prospects.

Be an InventHer
What's the secret to sales success? If you're like most business leaders, you'd say it's fundamentally about relationships-and you'd be wrong. The best
salespeople don't just build relationships with customers. They challenge them. The need to understand what top-performing reps are doing that their
average performing colleagues are not drove Matthew Dixon, Brent Adamson, and their colleagues at Corporate Executive Board to investigate the skills,
behaviors, knowledge, and attitudes that matter most for high performance. And what they discovered may be the biggest shock to conventional sales
wisdom in decades. Based on an exhaustive study of thousands of sales reps across multiple industries and geographies, The Challenger Sale argues that
classic relationship building is a losing approach, especially when it comes to selling complex, large-scale business-to-business solutions. The authors'
study found that every sales rep in the world falls into one of five distinct profiles, and while all of these types of reps can deliver average sales
performance, only one-the Challenger- delivers consistently high performance. Instead of bludgeoning customers with endless facts and features about their
company and products, Challengers approach customers with unique insights about how they can save or make money. They tailor their sales message to
the customer's specific needs and objectives. Rather than acquiescing to the customer's every demand or objection, they are assertive, pushing back when
necessary and taking control of the sale. The things that make Challengers unique are replicable and teachable to the average sales rep. Once you
understand how to identify the Challengers in your organization, you can model their approach and embed it throughout your sales force. The authors
explain how almost any average-performing rep, once equipped with the right tools, can successfully reframe customers' expectations and deliver a
distinctive purchase experience that drives higher levels of customer loyalty and, ultimately, greater growth.

The Challenger Sale
Winner of the Newbery Medal and the National Book Award! This #1 New York Times bestselling, modern classic in which boys are forced to dig holes
day in and day out is now available with a splashy new look. Stanley Yelnats is under a curse. A curse that began with his no-good-dirty-rotten-pig-stealinggreat-great-grandfather and has since followed generations of Yelnatses. Now Stanley has been unjustly sent to a boys’ detention center, Camp Green Lake,
where the boys build character by spending all day, every day digging holes exactly five feet wide and five feet deep. There is no lake at Camp Green Lake.
But there are an awful lot of holes. It doesn’t take long for Stanley to realize there’s more than character improvement going on at Camp Green Lake. The
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boys are digging holes because the warden is looking for something. But what could be buried under a dried-up lake? Stanley tries to dig up the truth in this
inventive and darkly humorous tale of crime and punishment—and redemption. Includes a double bonus: an excerpt from Small Steps, the follow-up to
Holes, as well as an excerpt from Louis Sachar’s new middle-grade novel, Fuzzy Mud. "A smart jigsaw puzzle of a novel." --The New York Times
WINNER OF THE BOSTON GLOBE-HORN BOOK AWARD A NEW YORK TIMES BOOK REVIEW NOTABLE CHILDREN'S BOOK SELECTED
FOR NUMEROUS BEST BOOK OF THE YEAR AND ALA HONORS

Invent It, Sell It, Bank It!
If you want to outsmart a crook, learn his tricks—Darrell Huff explains exactly how in the classic How to Lie with Statistics. From distorted graphs and
biased samples to misleading averages, there are countless statistical dodges that lend cover to anyone with an ax to grind or a product to sell. With
abundant examples and illustrations, Darrell Huff’s lively and engaging primer clarifies the basic principles of statistics and explains how they’re used to
present information in honest and not-so-honest ways. Now even more indispensable in our data-driven world than it was when first published, How to Lie
with Statistics is the book that generations of readers have relied on to keep from being fooled.

How to License Your Million Dollar Idea
The definitive story of Amazon.com, one of the most successful companies in the world, and of its driven, brilliant founder, Jeff Bezos. Amazon.com
started off delivering books through the mail. But its visionary founder, Jeff Bezos, wasn't content with being a bookseller. He wanted Amazon to become
the everything store, offering limitless selection and seductive convenience at disruptively low prices. To do so, he developed a corporate culture of
relentless ambition and secrecy that's never been cracked. Until now. Brad Stone enjoyed unprecedented access to current and former Amazon employees
and Bezos family members, giving readers the first in-depth, fly-on-the-wall account of life at Amazon. Compared to tech's other elite innovators -- Jobs,
Gates, Zuckerberg -- Bezos is a private man. But he stands out for his restless pursuit of new markets, leading Amazon into risky new ventures like the
Kindle and cloud computing, and transforming retail in the same way Henry Ford revolutionized manufacturing. The Everything Store will be the
revealing, definitive biography of the company that placed one of the first and largest bets on the Internet and forever changed the way we shop and read.

The Everything Store
The story of the medieval genius whose 1202 book changed the course of mathematics in the West and helped bring on the modern era.

Trump: The Art of the Deal
The time was the 1980s. The place was Wall Street. The game was called Liar’s Poker. Michael Lewis was fresh out of Princeton and the London School
of Economics when he landed a job at Salomon Brothers, one of Wall Street’s premier investment firms. During the next three years, Lewis rose from
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callow trainee to bond salesman, raking in millions for the firm and cashing in on a modern-day gold rush. Liar’s Poker is the culmination of those heady,
frenzied years—a behind-the-scenes look at a unique and turbulent time in American business. From the frat-boy camaraderie of the forty-first-floor trading
room to the killer instinct that made ambitious young men gamble everything on a high-stakes game of bluffing and deception, here is Michael Lewis’s
knowing and hilarious insider’s account of an unprecedented era of greed, gluttony, and outrageous fortune.

You Don't Have to Be a Shark
Think you need a patent? Think again. Many of the products Stephen Key has licensed required no intellectual property protection whatsoever, yet have
made millions in royalties. But Key also knows what it takes to protect a big idea. Years ago, after reading about how medication bottles rarely contain
enough space for the information that needs to be printed on them, he was inspired to develop an innovative label technology. The Spinformation rotating
label has been licensed on products the world over, is protected by 20 U.S. and international patents, and has received more than 13 industry awards. To put
it simply: Key knows how to use intellectual property to profit. This book will teach you how to:• Get a licensing contract with or without intellectual
property• Write a provisional patent application that stops others from stealing your idea• Find and hire a killer patent attorney (they are not all created
equal!)• Save thousands of dollars on legal expenses• File patents that have true value• Negotiate a win-win agreementIt also details Stephen's experience
defending his patents in Federal Court—a David versus Goliath saga he has never before written about at length—as well as provides tips about how to avoid
a licensing contract from going bad.

Exceptional Selling
You don't have to be a mechanical genius to be an inventor. Anyone can invent-a parent wrestling with a baby sling . . . a coach frustrated with slick-soled
running shoes . . . an office worker determined to keep the computer cords untangled. Inventing is simply finding clever solutions to everyday challenges.
Author and inventor Patricia Nolan-Brown has turned common annoyances into ingenious and money-making products. She shares the tricks of her trade in
Idea to Invention, a practical guide that helps ordinary people look at their world with the eyes of an inventor. Readers will learn six simple steps to
invention-and discover: * How they rate on six crucial personality traits * Creativity habits that spark invention * The power of tape-and-paper prototypes
to refine their vision * How to navigate the ins and outs of licensing and patenting their product * The pros and cons of finding a licensed manufacturer vs.
running a home-based assembly line * How to promote their invention-from perfecting the pitch and finding store buyers to trade-show shortcuts and
strategies for creating buzz online * Product enhancements that add years to shelf life From initial concept to thriving business, this handy guide simplifies
the invention process and gives creative thinkers the competitive edge they need to achieve success.

Bullshit Jobs
Robert Herjavec has lived the classic “rags to riches” story, from having $20 in his pocket to starting up technology companies worth hundreds of millions
of dollars. Now the star of television’s Dragons’ Den and Shark Tank, this son of Croatian immigrants earned his incredible wealth by overcoming the
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odds with hard work and determination. On television, Herjavec bankrolls the best inventions and shoots down the best of intentions. Now, he’s sharing his
hard-won wisdom in one of the most inspirational business books of recent times. In Driven, Herjavec shares the secrets that took him from his job waiting
tables to growing his nascent technology company into a world-class conglomerate, The Herjavec Group. Herjavec’s principles are as valuable in the living
room as they are in the boardroom. Anyone can succeed, on their own terms, by following his sage but simple advice—if they’re willing to take chances, to
take control of their own future and to stay true to their own visions.

Invent and Wander
The prolific inventor and star of Shark Tank shares personal secrets and anecdotes while outlining a step-by-step process for rendering innovative ideas
profitable. 50,000 first printing.

Cult of Glory
Praise for Exceptional Selling "Thull's leading-edge thinking makes this book extraordinary. This straightforward guide to communicating across all
cultures with credibility and respect will give you a significant competitive advantage in a complex and crowded global marketplace." —Guenter Lauber,
Vice President, Siemens Energy & Automation, Inc., EA Systems "Exceptional Selling may be one of the most important books written on sales and
marketing communications for high stakes sales. It shows you how to stand apart from your competition, communicate with great clarity, and position your
solution as the most compelling choice for the long term." —Rob Mancuso, Senior Vice President, Investors Financial Services Corp. "Thull has taken
consultative and collaborative sales to new heights. The knowledge in this book is priceless. The trust and respect created by the diagnostic process is a
must-have for success here in Asia and around the globe. It enables us to differentiate ourselves early and achieve long-lasting success." —Tay Chong Siew,
Major Customer Director, North Asia, BOC Gases "Having achieved exceptional success by working with Thull and implementing the strategy and process
in his first two books, I'm astounded that his leading-edge thinking is captured in yet more detail in another brilliant book. The conversation examples of his
powerful diagnostic approach will bring even greater success to our organization. Truly exceptional!" —Alberto Chacin, Director of On Demand Services
LAD, Oracle USA "Exceptional Selling is a dramatic departure from the vast majority of sales books. It scares me to see all the ways in which we can selfsabotage our sales opportunities-but that's only chapter one. Throughout the book, Thull describes compelling examples of how to succeed in a cluttered
marketplace." —Steven Rodriguez, Senior Vice President, Ceridian Corporation "Thull has again extended the concepts and thinking he developed in The
Prime Solution and Mastering the Complex Sale. This is an essential read for anyone working to understand his customers in a complex world." —Wayne
Hutchinson, Vice President of SalesMarketing and Consulting, Shell Global Solutions International B.V.

Cold Hard Truth On Men, Women, and Money
How do you actually turn a million-dollar idea into a million dollars? From scribble-on-the-napkin to product-on-the market, The Independent Inventor's
Handbook explains everything a potential inventor needs to know and the tools he or she needs to use to take a raw concept and turn it into reality. Written
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by Louis J. Foreman, creator of the PBS series Everyday Edisons and a holder of multiple patents, together with patent attorney Jill Gilbert Welytok, here's
a book that speaks directly to the inventive American—the entrepreneur, the tinkerer, the dreamer, the basement scientist, the stay-at-home mom who figures
out how to do it better. (over one million of them file patents each year.) Here is everything a future inventor needs: Understanding the difference between a
good idea and a marketable idea. Why investing too much money at the outset can sink you. The downside of design patents, and how best to file an
application for a utility patent. Surveys, online test runs, and other strategies for market research on a tight budget. Plus the effective pitch (hint: never say
your target audience is "everyone"), questions to ask a prospective manufacturer, 14 licensing land mines to avoid, "looks-like" versus "works-like"
prototypes, Ten Things Not to Tell a Venture Capitalist, and how to protect your invention once it's on the market. Appendices include a glossary of legal,
manufacturing, and marketing terms, a sample nondisclosure agreement, and a patent application, deconstructed.

Holes
With 50 years of experience as an inventor and close to 60 patents, Dr. Cairns shares his vast know-how to help you come up with, develop and benefit
from your ideas.

Banking on the Future of Asia and the Pacific
The extraordinary and wonderful adventures which befall Phileas Fogg and his servant Passepartout when they set out to win a bet by going round the
world in eighty days.

The Man of Numbers
The perfect notebook to document all those million dollar ideas! Amazing tool for sketching, taking notes, making lists, tracking project expenses,
conducting market research, documenting discussions, organizing your social media accounts & posts, and tackling crowdfunding. The Inventor's Notebook
features a useful design and is perfect for anyone with an idea! The Inventor's Notebook includes the following pages: Intro Page: owner name, project title,
and date Page 1: main title/sketch intro page Page 2-3: about the project questions Page 4: about the project free lined space Page 5: marketing (questions to
answer about your product) Page 6: blank marketing survey question page (blank page to collect your questions) Page 7-12: discussions (2 discussions per
page-5 total pages for discussions) Page 13: crowdfunding checklist Page 14: crowdfunding campaign (blank monthly calendar and a notes section) Page
15: crowdfunding campaign (title, launch month, reward tiers, and to do area) Page 16: social media (keywords, common hashtags you will use for your
product, influencer tracking, and account tracking) Page 17: cost tracking (production, manufacturing, and shipping budget with a free-lined space under
each) Page 18-20: blank sketch pages (line at the bottom for initial and date) Page 21-26: dotted page for sketching (line at the bottom for initial and date)
Page 27-28: blank sell sheet pages Page 29-30: blank sketch pages (line at the bottom for initial and date) Page 31-32: isometric page for sketching Page
33-34: lined pages for notes/lists etc
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Product Idea to Product Success
A fascinating study of a radical experiment in human breeding describes the recruitment of Nobel Prize winners and other accomplished men as donors to a
genius sperm bank, whose mission was to breed a cadre of brilliant scientists and leaders, profiling both a number of the donors and the children fathered
through the sperm bank. Reprint. 25,000 first printing.

Shark Tank Secrets to Success
This book is a history of the Asian Development Bank (ADB), a multilateral development bank established 50 years ago to serve Asia and the Pacific.
Focusing on the region’s economic development, the evolution of the international development agenda, and the story of ADB itself, this book raises
several key questions: What are the outstanding features of regional development to which ADB had to respond? How has the bank grown and evolved in
changing circumstances? How did ADB’s successive leaders promote reforms while preserving continuity with the efforts of their predecessors? ADB has
played an important role in the transformation of Asia and the Pacific the past 50 years. As ADB continues to evolve and adapt to the region’s changing
development landscape, the experiences highlighted in this book can provide valuable insight on how best to serve Asia and the Pacific in the future.

The Independent Inventor's Handbook
Congratulations! You have an exciting new invention you know will be snatched up by millions of eager buyers--if you can get it out of your head and onto
store shelves. Now what? How can you sell your idea?Can you afford a patent? Where can you get help with prototypes? Who, if anyone, can you trust?
How can you succeed if you don't know where to start?Alan Beckley, inventor of the Wonder Wallet, answers these questions and more in Daring to Invent
-a practical step-by-step guide for moving invention dreams to successful reality. The reader will learn:* Websites you must search--to make sure your
product isn't already out there* How paying for a professional patent search early can prevent wasting thousands of dollars later* Why joining a local
inventor's group may be your best business decision* How to find an affordable patent attorney* Where to find affordable help with prototypes * How to
decide whether to sell your product or license it for royaltiesMr. Beckley has distilled 14 years of experience into a practical 8-step guide to jump start your
inventing journey from idea to successful reality.

Money and the Mechanism of Exchange
In Jeff Bezos's own words, the core principles and philosophy that have guided him in creating, building, and leading Amazon and Blue Origin. In this
collection of Jeff Bezos's writings—his unique and strikingly original annual shareholder letters, plus numerous speeches and interviews that provide insight
into his background, his work, and the evolution of his ideas—you'll gain an insider's view of the why and how of his success. Spanning a range of topics
across business and public policy, from innovation and customer obsession to climate change and outer space, this book provides a rare glimpse into how
Bezos thinks about the world and where the future might take us. Written in a direct, down-to-earth style, Invent and Wander offers readers a master class
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in business values, strategy, and execution: The importance of a Day 1 mindset Why "it's all about the long term" What it really means to be customer
obsessed How to start new businesses and create significant organic growth in an already successful company Why culture is an imperative How a
willingness to fail is closely connected to innovation What the Covid-19 pandemic has taught us Each insight offers new ways of thinking through today's
challenges—and more importantly, tomorrow's—and the never-ending urgency of striving ahead, never resting on one's laurels. Everyone from CEOs of the
Fortune 100 to entrepreneurs just setting up shop to the millions who use Amazon's products and services in their homes or businesses will come to
understand the principles that have driven the success of one of the most important innovators of our time. Invent and Wander: The Collected Writings of
Jeff Bezos is co-published by PublicAffairs, an imprint of Perseus Books, and Harvard Business Review Press.

How to License Your Million Dollar Idea
President Donald J. Trump lays out his professional and personal worldview in this classic work—a firsthand account of the rise of America’s foremost dealmaker. “I like thinking big. I always have. To me it’s very simple: If you’re going to be thinking anyway, you might as well think big.”—Donald J. Trump
Here is Trump in action—how he runs his organization and how he runs his life—as he meets the people he needs to meet, chats with family and friends,
clashes with enemies, and challenges conventional thinking. But even a maverick plays by rules, and Trump has formulated time-tested guidelines for
success. He isolates the common elements in his greatest accomplishments; he shatters myths; he names names, spells out the zeros, and fully reveals the
deal-maker’s art. And throughout, Trump talks—really talks—about how he does it. Trump: The Art of the Deal is an unguarded look at the mind of a
brilliant entrepreneur—the ultimate read for anyone interested in the man behind the spotlight. Praise for Trump: The Art of the Deal “Trump makes one
believe for a moment in the American dream again.”—The New York Times “Donald Trump is a deal maker. He is a deal maker the way lions are
carnivores and water is wet.”—Chicago Tribune “Fascinating . . . wholly absorbing . . . conveys Trump’s larger-than-life demeanor so vibrantly that the
reader’s attention is instantly and fully claimed.”—Boston Herald “A chatty, generous, chutzpa-filled autobiography.”—New York Post

Zero to One
Liar's Poker
Full coverage of the ins and outs of inventing for profit Protect your idea, develop a product - and start your business! Did you have a great idea? Did you
do anything about it? Did someone else? Inventing For Dummies is the smart and easy way to turn your big idea into big money. This non-intimidating
guide covers every aspect of the invention process - from developing your idea, to patenting it, to building a prototype, to starting your own business. The
Dummies Way * Explanations in plain English * "Get in, get out" information * Icons and other navigational aids * Tear-out cheat sheet * Top ten lists * A
dash of humor and fun Discover how to: * Conduct a patent search * Maintain your intellectual property rights * Build a prototype product * Determine
production costs * Develop a unique brand * License your product to another company
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The Power of Broke
The star of ABC's Shark Tank presents a foolproof financial guide that will help readers make solid financial decisions at any age or stage of life. Reprint.

Summary: Invent It, Sell It, Bank it
The inspiring true story of Shark Tank star Barbara Corcoran--and her best advice for anyone starting a business. After failing at twenty-two jobs, Barbara
Corcoran borrowed $1,000 from a boyfriend, quit her job as a diner waitress, and started a tiny real estate office in New York City. Using the
unconventional lessons she learned from her homemaker mom, she gradually built it into a $6 billion dollar business. Now Barbara's even more famous for
the no-nonsense wisdom she offers to entrepreneurs on Shark Tank, ABC's hit reality TV show. Shark Tales is down-to-earth, frank, and as heartwarming
as it is smart. After reading it don't be surprised if you find yourself thinking, "If she can do it, so can I." Nothing would make Barbara happier.

How to Lie with Statistics
Whether it's a new product idea or service, inventions abound. Coming up with the idea is one thing, getting it to fly is another. In his new book, Yubas
offers readers a comprehensive, complete, practical, and easy-to-understand guide to the process of bringing an invention to market.

Shark Tales
A twenty-first century reckoning with the legendary Texas Rangers that does justice to their heroic moments while also documenting atrocities, brutality,
oppression, and corruption The Texas Rangers came to life in 1823, when Texas was still part of Mexico. Nearly 200 years later, the Rangers are still
going--one of the most famous of all law enforcement agencies. In Cult of Glory, Doug J. Swanson has written a sweeping account of the Rangers that
chronicles their epic, daring escapades while showing how the white and propertied power structures of Texas used them as enforcers, protectors and
officially sanctioned killers. Cult of Glory begins with the Rangers' emergence as conquerors of the wild and violent Texas frontier. They fought the fierce
Comanches, chased outlaws, and served in the U.S. Army during the Mexican War. As Texas developed, the Rangers were called upon to catch rustlers,
tame oil boomtowns, and patrol the perilous Texas-Mexico border. In the 1930s they began their transformation into a professionally trained police force.
Countless movies, television shows, and pulp novels have celebrated the Rangers as Wild West supermen. In many cases, they deserve their plaudits. But
often the truth has been obliterated. Swanson demonstrates how the Rangers and their supporters have operated a propaganda machine that turned agency
disasters and misdeeds into fables of triumph, transformed murderous rampages--including the killing of scores of Mexican civilians--into valorous feats,
and elevated scoundrels to sainthood. Cult of Glory sets the record straight. Beginning with the Texas Indian wars, Cult of Glory embraces the great,
majestic arc of Lone Star history. It tells of border battles, range disputes, gunslingers, massacres, slavery, political intrigue, race riots, labor strife, and the
dangerous lure of celebrity. And it reveals how legends of the American West--the real and the false--are truly made.
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Inventing For Dummies
Be an InventHER is a complete guide to inventing, geared toward any woman who wants to bring her invention, innovation, or creation from idea to the
marketplace. Authors Mina Yoo and Hilary Meyerson offer practical advice to any woman looking to take an invention from idea to market. Walking you
through the entire process, they offer encouragement, success stories of other female inventors, and concrete guidance to help readers realize their dreams
of invention. Inventing and innovation is a hot topic, and this book--coauthored by a woman who created a successful business that started as a sketch on a
cocktail napkin--offers a helping hand through the invention process without intimidation or undue complication.

Around the World in Eighty Days
From bestselling author and Shark Tank star Robert Herjavec comes a business book in which he transcends the business world, helping us all learn the art
of persuasion in order to get ahead in our personal and professional lives. A Wall Street Journal Bestseller! Many people assume that effective sales ability
demands a unique personality and an aggressive attitude. It's not true, and Robert Herjavec is proof. Known as the "Nice Shark" on the ABC's Emmy
Award-winning hit show SHARK TANK, Robert Herjavec is loved by viewers, who respond to his affable nature. He has developed an honest and genuine
approach to life and selling that has set him apart from his cut-throat colleagues, and rewarded him with a degree of wealth measured in hundreds of
millions of dollars. In You Don't Have to Be a Shark, Robert transcends pure sales technique and teaches "non-business people" what they need to know in
order to sell themselves successfully. We are each our own greatest asset, and in order to achieve our goals, we need to be able to communicate with others,
position ourselves and even look the part. Robert's philosophy is simple: Great salespeople are made, not born, and no one achieves success in life without
knowing how to sell. Entertaining, enlightening and effective, You Don't Have to Be a Shark will reveal the secrets of one of North America's most
successful businessmen, who also happens to be one of today's most prominent TV personalities, delivered in a friendly, down-to-earth manner, and filled
with anecdotes and observations to support its hard-nosed advice.

The Genius Factory
From bestselling writer David Graeber—“a master of opening up thought and stimulating debate” (Slate)—a powerful argument against the rise of
meaningless, unfulfilling jobs…and their consequences. Does your job make a meaningful contribution to the world? In the spring of 2013, David Graeber
asked this question in a playful, provocative essay titled “On the Phenomenon of Bullshit Jobs.” It went viral. After one million online views in seventeen
different languages, people all over the world are still debating the answer. There are hordes of people—HR consultants, communication coordinators,
telemarketing researchers, corporate lawyers—whose jobs are useless, and, tragically, they know it. These people are caught in bullshit jobs. Graeber
explores one of society’s most vexing and deeply felt concerns, indicting among other villains a particular strain of finance capitalism that betrays ideals
shared by thinkers ranging from Keynes to Lincoln. “Clever and charismatic” (The New Yorker), Bullshit Jobs gives individuals, corporations, and
societies permission to undergo a shift in values, placing creative and caring work at the center of our culture. This book is for everyone who wants to turn
their vocation back into an avocation and “a thought-provoking examination of our working lives” (Financial Times).
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Invent It, Sell It, Bank It!
From the ABC hit show "Shark Tank," this book-filled with practical advice and introductions from the Sharks themselves-will be the ultimate resource for
anyone thinking about starting a business or growing the one they have. Full of tips for navigating the confusing world of entrepreneurship, the book will
intersperse words of wisdom with inspirational stories from the show. Throughout the book, readers will learn how to: Determine whether they're
compatible with the life of a small business owner, shape a marketable idea and craft a business model around it, plan for a launch, run a business without
breaking the bank (or burning themselves out), create a growth plan that will help them handle and harness success, and pitch an idea or business plan like a
pro. Responding to the fans' curiosity about past show contestants, readers will also find approximately 10 "Where Are They Now" boxes in which they
learn what happened to some of the most asked-about and/or most popular guests ever to try their luck in front of the Sharks-and what they learned in the
process.

Idea to Invention
Reap the profits of your own imagination… How to License Your Million Dollar Idea Everything You Need to Know to Make Money from Your New
Product Idea You’ve seen them on TV, in business magazines, and as the subjects of case studies in major business schools: ordinary people who have
parlayed their simple, clever ideas for new products or services into millions of dollars. What’s the difference between these success stories and the people
who say, "Hey, I had that idea years ago"? The former had the motivation and information necessary to license their idea and turn it into profit. In How to
License Your Million Dollar Idea, Harvey Reese, a successful new product developer reveals his system for creating commercially profitable ideas and his
secrets for turning them into lucrative licensing agreements. Not only will you find nuts-and-bolts information on the licensing process, you’ll also learn
how to formulate an idea and—more importantly—motivate yourself to get out there and make it work for you. How to License Your Million Dollar Idea:
Shows you how to turn a product or service idea into profit without risking your own financial resources Takes you through the entire licensing process stepby-step, from formulating the idea, researching the competition, and obtaining patents, to finding prospects, negotiating the deal, and beyond Offers
examples of successful licensing ventures including Teenage Mutant Ninja Turtles®, Pound Puppies®, and Monopoly® Includes sample patent forms,
licensing agreements, disclosure statements, and more

The Inventor's Complete Handbook
From an Oxford economist, a visionary account of how technology will transform the world of work, and what we should do about it From mechanical
looms to the combustion engine to the first computers, new technologies have always provoked panic about workers being replaced by machines. For
centuries, such fears have been misplaced, and many economists maintain that they remain so today. But as Daniel Susskind demonstrates, this time really
is different. Breakthroughs in artificial intelligence mean that all kinds of jobs are increasingly at risk. Drawing on almost a decade of research in the field,
Susskind argues that machines no longer need to think like us in order to outperform us, as was once widely believed. As a result, more and more tasks that
used to be far beyond the capability of computers – from diagnosing illnesses to drafting legal contracts, from writing news reports to composing music –
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are coming within their reach. The threat of technological unemployment is now real. This is not necessarily a bad thing, Susskind emphasizes.
Technological progress could bring about unprecedented prosperity, solving one of humanity’s oldest problems: how to make sure that everyone has
enough to live on. The challenges will be to distribute this prosperity fairly, to constrain the burgeoning power of Big Tech, and to provide meaning in a
world where work is no longer the center of our lives. Perceptive, pragmatic, and ultimately hopeful, A World Without Work shows the way.

The Invent Log
#1 NEW YORK TIMES BESTSELLER If you want to build a better future, you must believe in secrets. The great secret of our time is that there are still
uncharted frontiers to explore and new inventions to create. In Zero to One, legendary entrepreneur and investor Peter Thiel shows how we can find
singular ways to create those new things. Thiel begins with the contrarian premise that we live in an age of technological stagnation, even if we’re too
distracted by shiny mobile devices to notice. Information technology has improved rapidly, but there is no reason why progress should be limited to
computers or Silicon Valley. Progress can be achieved in any industry or area of business. It comes from the most important skill that every leader must
master: learning to think for yourself. Doing what someone else already knows how to do takes the world from 1 to n, adding more of something familiar.
But when you do something new, you go from 0 to 1. The next Bill Gates will not build an operating system. The next Larry Page or Sergey Brin won’t
make a search engine. Tomorrow’s champions will not win by competing ruthlessly in today’s marketplace. They will escape competition altogether,
because their businesses will be unique. Zero to One presents at once an optimistic view of the future of progress in America and a new way of thinking
about innovation: it starts by learning to ask the questions that lead you to find value in unexpected places.
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